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2008 – 2009 Annual Report 
Executive Summary 

 

 
This was a very successful year for the College of Business as indicated by several 
measures: 
 

• Enrollments, number of graduates, and credit hours generated all increased. 
 

• As demonstrated in this Annual Report, the faculty and staff of the college 
effectively executed the strategic plan. 

 
• Students had multiple opportunities to grow professionally through college-wide 

presentations by outside speakers, in-class guests, networking events with alumni 
in Macon and Atlanta, mock interviews with Advisory Board members, and 
various case and sales competitions. 

 
• Faculty research and field-based student service projects received publicity - 

locally, across the state, and in the national media. 
 

• Applied projects with external clients continued to be an important aspect of 
program delivery. For example, a significant, multi-year branding effort is 
currently underway with the Warner Robins area Chamber of Commerce.  

 
• The college generated external revenues from multiple sources, including 

competitive grants, the Multi-Media Center, the Center for Economic Policy 
Research, and the Georgia WebMBA®. We also received donations from alumni, 
staff, faculty, Advisory Board members, and friends of the university. These funds 
enhanced programs across the college. For example, funds returned to the college 
from the Georgia WebMBA® dramatically increased the number of graduate 
assistantships offered. 

 
An ad-hoc faculty committee began reviewing the full-time, on-campus MBA program 
with the goal of more clearly differentiating our full-time and part-time programs. 
 
During the coming year the university welcomes a new provost, Dr. Sandra Jordan and 
the college will continue searching for a dean. One new faculty member, Dr. Bob 
Duesing, joins the Management Department this fall.
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2006 – 2010 Strategic Plan: 
Mission Statement 

 

 
Mission Statement 
The mission of the J. Whitney Bunting College of Business is to foster the development 
of capable business professionals who are responsible citizens grounded in a liberal arts 
education. The school is dedicated to continuous improvement in business education 
and professional practice through faculty scholarship. 
 
Implications of the Mission 

• Faculty members are actively engaged in scholarship. The college values various 
forms of scholarship. However, given the mission of the university and the 
school, faculty scholarship in the school emphasizes contributions to practice, 
and learning and pedagogical scholarship. 

 
• We serve many groups, including undergraduate students, graduate students, 

working adults, and a variety of organizations. Our undergraduate students rank 
among those at leading universities in the state in terms of entry level SAT scores; 
most attend school full time. Our typical graduate student works full time in a 
middle management position and completes the graduate degree in about two 
years. 

 
• Capable business professionals possess knowledge and skills within the core 

business disciplines and have a specialized understanding of their chosen field. 
Business knowledge and skills are developed through learning, both inside and 
outside the classroom. 

 
• Responsible citizenship implies a global perspective, an appreciation of diversity, 

and an awareness of ethical issues and obligations. 
 

• A liberal arts education helps develop an inquisitive mind, analytical reasoning, 
effective communication skills, and community involvement. 

 
The goals and objectives listed on the following pages, which derive from the college’s 
mission statement, were reviewed and modified in the Spring 2008. Progress on the 
assessment measures and learning outcomes for each goal are reported separately in the 
college’s annual report on assurance of learning; that progress is summarized in the 
“Assurance of Learning” section of this report. 
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2006 – 2010 Strategic Plan: 
FY 2009 Action Items 

 

 
Each year the college’s Strategic Management Committee develops a list of action items 
that are directly related to execution of the strategic plan. Accomplishment of the action 
items become the responsibility of the dean, associate dean, and college-wide 
committees.  The following table summarizes progress on 2008-2009 action items. 
 

 
Item Description 

Responsible 
Individuals/Groups 

Work to Date, 
Date Achieved 

 
Reaccreditation – Comparison Groups 
 
Source: AACSB Maintenance Review Application – Due 
July 1, 2009 
 
Goal: Develop three lists (peer, competitive, and 
aspirant) of schools to submit to AACSB 
 
Actions: Review potential peer schools based on 
searches of AACSB Data Direct database, Carnegie 
Foundation Classification listing, & 2002 listing created 
prior to the previous visit 
 

 
Strategic Management 
Committee (SMC) 
 
Maintenance Review 
Application completed 
and submitted to 
AACSB, June 2009, by 
Interim Dean 

 
Draft of peer schools 
listing, Spring 2008 
 
Review peer & 
aspirant by SMC, 
November 2008 
 
Candidate listing 
complete, Spring 
2009 

 
Dean Search – School of Business 
Goal: Permanent dean in place; date of search 
dependent on hiring of a provost 
 
Provost start date: July 2009 

 
Search committee 

 
VPAA info request to 
faculty 9/23/08; 
Committee formed, 
10/08 
 
Finalist on campus 
March, 2009; 
April 2009 – search 
extended 
 

 
2010 Budget Requests 
Goal: Reach consensus about budget requests for the 
FY 2010 budget;  Source: BOR budget timetable 
 
Actions: Complete all review processes by end of 
October, 2008 (presentation 11/4/08) 
 

 
Interim dean, 
department chairs, 
Strategic Management 
Committee (SMC), 
college faculty 
 

 
To Chairs 9/29/08; 
To SMC 10/6/08; 
To Budget & Finance 
10/22/08 
 
State budget approval 
4/09 

 
Curriculum Issues – Undergraduate programs 
Goal: Consider for-credit version of the freshman 
seminar 
 
Actions: Spring 2009 – review content options & 
consider a non-credit version 
 

 
Undergraduate 
Curriculum Committee 
 
 
 

 
Recommendation: 
continue with non-
credit version (4/09) 
 
Reported to faculty 
4/17/09 
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Individual Faculty Report – review of contents 
Source: Dean’s meeting with faculty & staff 
 
Goals: Clarify what items to include on the report; 
Determine where activities are to be reported so there 
is consistency across the college; Shared values 
percentages incorporated on the IFR 
 
Actions: Initial review by deans & chairs, 11/07 
 

 
 
 
 
Department chairs & 
deans; Faculty 
Development 
Committee 

 
 
 
 
In-process, Fall 2008 
 
Under review by a 
university-wide 
committee, Spring 
2009 

Delivery of Ethics Content  
Source: Reaccreditation issue 
 
Goal: Complete the review of the college’s methods of 
covering ethics content (graduate & undergraduate) & 
bring summary of findings to faculty 
 
Actions: Review content on Ethics course 
UCC review ethics options & pre-requisites 10/1/08 
10/08 – request to Department - remove pre-requisites 

 
Undergraduate 
Curriculum Committee 
(UCC) 
 

 
UCC 10/1/08 
 
UCC approved 
proposal from 
department faculty, 
Spring 2009 
 
Approved by faculty 
4/17/09 

 
Assurance of learning (AoL) 
Goal: On-going reports on course-embedded, within-
major, & cross-program assurance of learning activities 
carried out by faculty members 
 
Actions: Assessment activities within each program; 
College-wide assessment meeting (fall) 
 

 
 
Associate dean, 
department chairs, 
individual faculty 
 
Rubrics – reviewed by 
Strategic Management 
Committee (SMC) 

 
 
Fall 2008 – SMC 
collection of rubrics – 
communications, 
analytical skills 
 
Rubrics posted to 
Web site, Spring 
2009 

 
Promotion & Tenure (P&T) Policy Update 
Goal: Updates, multiple operational issues in document 
 
Actions: Process change proposal reviewed & 
completed by chairs, Spring 2008 

 

 
 
Deans & department 
chairs; school-wide 
P&T Committee 
 

 
 
Send to school-wide 
P&T committee, Fall 
2008 
 
Approved by faculty, 
11/21/08 
 

 
Internship Policy Update 
Goal: Review practices across all departments to ensure 
consistency in policies regarding awarding of internship 
credit. Update the employer feedback form. 
 
Actions: Review current policy documents 9/29/08 
 

 
 
Department chairs; 
faculty internship 
coordinators 

 
 
Updated Internship 
policy to chairs 
10/3/08 
 
Final edits approved 
by chairs, 10/13/08 

 



2008-2009 College of Business Annual Report 
Georgia College & State University 

6

 

2006 – 2010 Strategic Plan: 
Accomplishment of Goals and Objectives 

 

 
In addition to the action items reported above, the faculty and staff of the College of 
Business also successfully executed other aspects of the college’s strategic plan during 
the past academic year. Each one of the major headings in the paragraphs that follow 
represents an objective that is a component of the college’s strategic plan. 
 
Goal 1: We will distinguish our programs, leveraging the university’s liberal 
arts foundation, in the areas of responsible citizenship, ethical principles, 
and global understanding. 
 
Enhancing student understanding of responsible citizenship 
Business students were actively engaged in out-of-classroom service projects during the 
past year. The following are examples of student service projects. 
 
Delta Sigma Pi and the college’s Office of Career Services sponsored a direct marketing 
career fair (April) that was open to members of the public. The event was announced in 
the local newspaper and on radio; internal to the campus it was promoted using e-mail 
and the video system Bobcat Vision. The nine participating firms included Avon, 
Pampered Chef, and Tupperware. 
 
The accounting honors society Beta Alpha Psi 
(pictured, right) and the college’s Office of 
Career Services offered a two-part series 
"Personal Finance--The Basics" (April). The 
series focused on savings and CD accounts, 
auto loans, mutual funds and IRAs, credit card 
interest rates, and personal budgeting. One 
section was offered on campus; the second 
part was presented at Milledgeville Mall as part of the community's YES Program. 
Georgia College alumna Mia Lane of BB&T also conducted an on-campus session. 
 
In support of the Milledgeville Boys and Girls Club, Dr. Fontenot promoted the Kiss-a-
Pig contest by collecting donations from mall retailers and mall shoppers. Dr. Sams, a 
board member for the Club, with support of students from the International Business 
Club, provided the set-up, support, and clean up for the four hour event at the mall. 
 
Eight International Business Club students represented the college at the Warner 
Robins Areas Chamber of Commerce Regional Hob Nob (October). They manned the 
computers for the straw poll, supervised the prize table, and assisted with cleaning up. 
 
Marketing majors Kyle Price and Ed Richards visited the State Capitol (February) as 
representatives for teams of marketing research students who completed a study for the 
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Milledgeville Mayor's Council of Youth. At the Capitol they shared the findings of their 
research as a way to demonstrate civic action. 
 
Emphasizing ethical principles, dilemmas, and professional codes 
Business majors complete a report as part of their internship. One component of that 
report is a discussion of the ethical dilemmas they faced during the internship. 
Department members reviewed and summarized the “ethical dilemma” responses from 
their students. Department chairs also reviewed the full internship report. In general, 
students are accurately identifying ethical issues and are able to correctly apply what 
they have learned to the situation. Over a third of the students who completed an 
internship questionnaire reported possible ethical breeches during their internship. 
 
In addition to a required course in ethics, the subject matter is integrated into business 
core courses. In a survey, business seniors were asked to evaluate the degree of 
integration of ethics and social responsibilities in business core courses.  Response 
alternatives included “nothing at all that I can recall,” “very little that I can recall,” or 
“some significant inclusion/integration of these issues that I can recall.” Students 
recalled significant ethics inclusion for core courses in law (over 70% of law students), 
and in accounting, business communications, marketing, and management.  
 
In the Spring 2009 Meredith Rosser, Director of Human Resources for GEICO, spoke to 
students on the topic of business ethics. After the presentation he met over lunch with a 
group of students from the Dean’s Student Advisory Board. 
 
Recent speakers to the college’s ethics classes include Buck Melton, J.D., and Jo 
Wilbanks. Melton is on staff at Mercer University. His writing covers topics on laws and 
regulations, and application of personal morals and compassionate fairness. Jo 
Wilbanks is a former Vice President for Georgia Power. She spoke about the importance 
of integrity and ethics to business culture, emphasizing honesty and maintaining 
perspective and dignity. 
 
Fostering global understanding and cross-cultural awareness 
Two majors, economics and marketing, are participating in the university-wide program 
to internationalize the curriculum. 
 
During the past three summers, business faculty members Humphries, Whelan, Yang, 
Sams, and Cano have led study abroad trips to China, Australia, and Canada. 
Approximately 35 students traveled each summer. In addition, business students have 
participated in either semester or year-long international exchange programs. 
 
This year the College of Business hosted representatives of three different universities 
from France, England, and Holland. One student will study next fall in DeMontfort, 
England, as a result of one of the visits. Georgia College now has an exchange agreement 
with The American Business School in Paris. This summer a faculty member and a 
graduate student are in Holland. In 2008-2009, nineteen business majors or minors 
studied abroad. During the spring, summer, and coming fall, business students studied, 
or will study, in the following locations: the Netherlands (1 student), Chile (1), Spain - 
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Valencia (4) and Madrid (1), Tanzania (1), Germany (1), Germany - Magdeburg (1), 
Germany - Zeppelin (1), Japan, Kansai Gaidai (1), Brazil (internship – 1, a minor), 
Thailand (1), Australia (1), Italy (2), United Kingdom (1),  and UK - DeMontfort (1 – a 
business minor).  
 
The College of Business sponsored a table at the 23rd Annual International Dinner 
(March), presented by the Georgia College International Club. 
 
Goal 2: We will improve the quality of our programs by developing students’ 
analytical and communication skills, and core business knowledge. 
 
Developing students’ analytical skills 
In addition to course-level activities, students participate in 
external events to build technical and analytical skills. For 
example, Computer Science students in the freshman 
programming class taught by Dr. Gita Phelps created 
software that interacts with phidgets to measure quantities 
such as light, vibration and motion, and control different 
motors. The class demonstrated the projects (April) in the student lounge. Two Georgia 
College teams participated in the Mercer University Spring Programming Contest 
(February); thirty teams from eleven different universities competed. 
  
Developing students’ communication skills 
Business students develop interviewing, interpersonal, 
and communication skills through classroom 
presentations, alumni/student networking activities, 
workshops, and by participating in a number of out-of-
classroom activities. For example, Marianne Estes and 
David Jones (pictured, right) competed in the National 
Collegiate Sales Competition (February) at Kennesaw 
State University. The annual competition featured 65 
colleges and over 140 students who interacted with 
corporate sponsors. Dr. Amit Poddar, Marketing, 
coached the Georgia College team and attended the 
competition. 
 
Leadership Certificate Program (LCP) members Ryan Greene and Donald Gary placed 
in the Case Study Competition at the Georgia Collegiate Leadership Conference at UGA 
(February). The case study problem required teams to create a budget for a fictional 
Georgia university given the current economic challenges facing our state. Both Ryan 
and Donald are Management majors. Twenty LCP members attended the conference 
and participated in a variety of leadership workshops. 
 
Student Ambassadors Five business majors were among the twenty students selected as 
Student Ambassadors from 72 candidates. Selection criteria include academics, campus 
involvement, knowledge of the university, spirit, personality, and poise. Business majors 



2008-2009 College of Business Annual Report 
Georgia College & State University 

9

selected were: Allie Adeli - Marketing, Adam Danish - Economics, Roslyn Ellis – 
Marketing, Evan Karanovich – Management, and Natalie Powell – Marketing. 
 
GEM Program Seven business majors successfully competed with students from other 
majors across the university to be placed in one of the eighteen spots in this year’s 
Georgia Education Mentorship (GEM) Program. Applicants complete a written essay 
and interview with a panel of faculty members. The year-long program pairs students 
with a member of the Georgia Chamber of Commerce. This year’s participants were: 
Taylor Clark – Marketing, Joel Graham – Economics, Rui Huang – Marketing, Riley 
Payne – Management, Tilek Sydykov – Accounting, Clay Vaughn – Management, and 
Karla White – Economics. 
 
Developing students’ core business knowledge 
The college assesses progress on core business knowledge through the ETS exam, which 
is taken during the capstone course. ETS performance in 2009 remained at targeted 
levels (see the “Assurance of Learning” section for details). Practical application of that 
core knowledge is achieved through classroom speakers, applied projects, and 
internships. In FY 2009 a total of 68 students participated in internships. 
 
One significant aspect of our programs is classroom participation by outside speakers. 
Included within the updates on each program is a brief description of some of the 
speakers who spoke to College of Business students during the year. Other speakers 
included: 

• Jeff Block - Internet entrepreneur, founder and creator of JustPaperRoses, spoke 
to the Entrepreneurship Residential Learning Community (April). Mr. Block 
started his Internet company 15 years ago selling paper flowers. 

 
• Karen Rowell (BBA, 1983) – spoke to a CSCI 1000 class (March). She is an 

agent/broker for State Farm Insurance. She is active with the local Development 
Board and a volunteer with Habitat for Humanity and the Girl Scouts.  

 
• Chris Hairie (BS 1997, MBA 2003) - spoke to a CSCI 1000 class (April).  Chris is 

the Business Manager for Twin Lakes Physical Therapy. He has an MBA and 
PTA, and provides management oversight for the business operations. 

 
Disney Internships This year Georgia 
College had its largest group of students to 
date participating in the prestigious Disney 
College Program at the Walt Disney World 
Resort in Orlando.  Sixteen students worked 
and studied at Disney in the Spring 2009.  
In its sixth year, the Disney program is 
directed by Management faculty member 
Dr. Jan Flynn (pictured, right, with 
participants) who serves as the program’s 
Director and Campus Liaison. Juniors or 
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seniors spend a semester at Disney in the College Program, attend classes in Orlando, 
and receive 9-12 hours college credit.  
 
Entrepreneurship Residential Learning Community (ERLC) The ERLC is a registered 
student organization where students meet weekly to discuss entrepreneurship, 
facilitated by subscriptions to BusinessWeek. Guests included a bank loan officer, a 
commercial real estate agent, an attorney, and business owners. The ERLC had a 
limited-time franchise from a local restaurant, 
managing all aspects of the business at 
Milledgeville’s annual Sweetwater Festival. 
Students volunteered 50 hours of labor to Hands 
On Georgia. Pictured (right) are Jeff Block, 
Founder of JustPaperRoses.com with ERLC 
officers and their faculty advisor, Dr. Renee 
Fontenot. 
 
Applied Projects Business students completed a variety of applied projects in 
businesses, not-for-profits, and governmental entities. They created Web sites and 
databases, consulted on operating problems, and completed several strategic marketing 
activities. For example, at the GNET School of Milledgeville two faculty advisors worked 
with their student organizations to configure and deploy 40 retired computer 
workstations for use in the school's classrooms. 
 
The consulting projects took place in several locations, including Milledgeville, 
Sandersville, Macon, and Atlanta. Chamber of Commerce clients included Washington 
County, Warner Robins, and Baldwin County/Milledgeville. Georgia College clients were 
the Digital Innovations Group, the Chemistry department, the Athletic Association, and 
two masters programs – the MPA and MS, Criminal Justice. Other clients included: 

 
Birth Flowers Life Enrichment Center Red Feather Photography Enterprise Covenant Care Services 
Barberitos Mason & Johnson Saw Co Grevillea Creek Farm Papa Johns Georgia Sports Hall of Fame 
Burger King Olde Tyme Hot Dogs Cuscowilla Resort Quiznos Macon Rescue Mission 
Pig in a Pit Fishing Creek Golf Club Roc’s Liquor Store Blockbuster Methodist Children’s Home 
Kroger Carriage Home Antiques Baldwin Service Center Fountain Car Wash Goodwill of Central Georgia 
KaMin LLC Evergreen Approach, LLC Possible Now The Gift Basket Nat’l Assoc. Mental Illness 
 Riverside Cemetery Conservancy Douglas Theater, Macon 
 Ruth Hartley Mosley Women’s Center,  Macon Children’s Hospital—Crescent House (MCCG) 
 Center for Racial Understanding Feed Center Outreach Ministry (Ft. Valley) 

 
Robins Chamber Branding Project Marketing faculty members Dee Sams and Cynthia 
Cano are working with the Warner Robins Area Chamber to research and develop a 

regional brand that can be used by area communities as a way to attract 
visitors and new residents to the area. The project, which began in 
January 2009, is taking an interdisciplinary approach that involves 
both graduate and undergraduate classes. One part of the project is to 
survey the business community and individual residents of Bibb, 
Houston, and Peach Counties. The Robins Chamber solicited survey 
participation using a link on its Web site as well as e-mail messages 

directly to members. 
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Goal 3: Enhance programs for graduate and professional learning through 
program marketing, outreach, and on-line education. 
 
Marketing the MBA program and its concentrations 
This year the back cover of the college’s Business Week wrap featured the Macon Center 
for Graduate and Professional Learning, along with a brief description of each graduate 
program. The wrap has been widely distributed among prospective students and their 
parents, to alumni across the state, and in other venues such as graduate school fairs. 
 
This year we developed a series of one-page flyers to promote each of the college’s 
graduate programs. The flyers are used at job and graduate school fairs, as well as in 
mailings to students who have expressed an interest in our graduate programs. 
 
In order to promote the college’s graduate programs, the program director and faculty 
members participated in several graduate fairs, including a minority student conference 
at Mercer University (January), the Robins AFB career fair (September), and an 
employer-hosted fair at Ikon (April). 
 
The university sponsored a series of billboard 
advertisements (example, right) to promote 
graduate programs and develop name 
recognition in the Macon market. The 
advertising campaign ran in conjunction with 
radio spots for the graduate open houses at 
the Macon Center. In addition, graduate 
programs were featured in regional print 
advertising such as Macon Magazine. 
 
Developing workshops for external constituencies 
This spring (May) the college hosted an investment seminar, featuring speakers from 
Goldman Sachs and Wachovia Securities. Finance faculty member Dr. Lakshmi Narain 
assisted in the seminar. 
 
Dr. John Swinton continued his successful seminar series with high school teachers 
through the college’s Center for Economic Education. Dr. Swinton also reviewed the 
Center’s activities with the American Association of University Women (February), and 
conducted the Macon Stock Market Game Workshop. 
 
Incorporating appropriate technology in state-wide consortiums 
The college continued its successful participation in the Georgia WebMBA®. The on-line 
program is offered by a consortium of six AACSB-accredited colleges across the state.  
 
Goal 4: Improve services in the areas of student groups, academic advising, 
student professional growth, career placement, and personnel 
development, in part, by increasing external funding. 
 
Enhancing student honor societies, service clubs, and advisory boards 
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Business students earned a number of awards this year for their performance and 
service inside and outside the classroom. Many are recognized at the annual Atkinson 
Honors ceremony (pictured below). Some examples of our exceptional students follow: 
 
Ryan Greene (Management) Outstanding 
College of Business Student - summa cum 
laude, the first student ever elected president of 
the Student Government Association two years 
in a row. 
 
Brian Canady (General Business), Eli Miranda 
(IS), Andrew Adams (Management), and 
Michael Collins (Management) were chosen for 
the Co-Op program at Robins AFB. Selection is 
highly competitive. 
 
Evan Karanovich (Management) was named Emerging Student Leader of the Year by 
the campus circle of Omicron Delta Kappa, the nation's campus leadership honor 
society. Evan is a Student Ambassador and an SGA Senator. 
 
Scholarships 
GEICO – presenter Madie Martin – Japi Hamakowa (pictured below) 
Middle Georgia Chapter Society of CPAs – Kh Ahmed, Lisa Redford, and Liz Thomas 
Heart of Georgia Chapter Society of CPAs – 
Liz Thomas 
Georgia Society of CPAs – Academic 
Excellence – Jingran Zhao 
Accounting Education Association – Althea 
Mumelo 
Beta Gamma Sigma - Gracie Jackson 
Bunting – Anna Kate Mahanyu, George 
Snipes 
Mauldin Jenkins – Lisa Redford 
Glover – Sharon Couillou 
 
Outstanding Graduate Student Awards 
Master of Accountancy – Roberta Gorham 
Master of Business Administration – Harlan 
Archer 
Master of Management Information Systems – Daniel Glenzer 
 
Dean’s Student Advisory Board officers 
Chase Freeman – president Jaime Jacome – vice president 
Amber Bennett – secretary  Japi Hamakowa – parliamentarian 
Nicole Locklear – chair, Honors & Forums Committee 
Gabby Acuna – chair, Professional Development Committee 
Caitlin Omen – chair, External Relations Committee 
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Delta Sigma Pi Scholarship Key 
2009 graduating senior with the highest overall GPA – Rebecca Leigh Riley 
 
Student Organization Leadership Awards (pictured below) 
Association of Information Technology Professionals – Rebecca Riley 
Dean’s Student Advisory Board – Amber Bennett 
Beta Alpha Psi, Accounting – Amber Bennett 
International Business Club – Eric Raymond 
Marketing & Advertising Club – Gabby Acuna 
Delta Sigma Pi – Liz Quigley 
 
Outstanding Department Majors 
Accounting – Lisa Redford 
Computer Science – Russell Holloway 
Economics – Ashim Bhattarai 
General Business – Amber Sherwood 
International Business – Eric Raymond 
Management – Ryan Greene 
Marketing – Elizabeth Sytsma 
Management Information Systems – Shannon Riley 
 
Beta Gamma Sigma 
Top performing students in AACSB-accredited undergraduate and master’s programs 
are honored by initiation into the Beta Gamma Sigma Honor Society. Dr. Tom Moore is 
the faculty advisor. In 2009 the College of Business recognized 35 students. Once again, 
the college’s chapter was named an Exemplary Chapter. 
 
Dean’s Student Advisory Board (DSAB) 
DSAB is composed of students from each major and student organization in the College 
of Business, plus four at-large members. The Board functions through its Honors & 
Awards, Professional Development, and External Relations committees. Members assist 
with the Women’s Leadership Forum, Executives Forum, Executive of the Year, and 
alumni/student networking events. They also host sessions for prospective students 
when families visit campus. 
 
Providing exemplary academic advising services 
Advising duties in business are shared between full-time advisors in the college’s 
Advising Center and individual faculty members in each department. The college 
surveys students about their advising experiences in alternate years using a form 
developed by faculty members. This year we surveyed senior students in seven different 
sections; a total of 169 students participated. Responses show that students are very 
satisfied with advising services. They are especially positive about the level of service 
received from the college’s Advising Center. Most students have regular, face-to-face 
meetings during the year with a faculty advisor or an advisor in the Advising Center. 
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Developing initiatives for student professional growth 
The college, through its Office of Career Services, continues to offer a number of 
significant professional development opportunities for students each semester. 
 
Mock Interviews During the spring semester the members of the college’s Advisory 
Board conducted mock interview sessions. Graduate and undergraduate students 
participated. During the interviews, students practiced their one-minute elevator 
speeches, interviewed with one or more board members, and received feedback from the 
interviewers on their strengths and 
weaknesses. After the sessions students ate 
lunch with board members. Board members 
who volunteered their time were: Jean Aycock, 
Keith Barlow, Ray Crumbley, Paul Dean, Larry 
Entrekin, John Hoffner, Angie Gheesling, Bob 
Lee, Larry Moore, Rob Morton (pictured right 
with students), Henry Pope, and Clay 
Shomaker. We appreciate the investment by 
Board members in our students. 
 
Seminars Each semester the college offers a 
number of professional development workshops and seminars. Presenters include 
outside speakers as well as university personnel. Workshop topics included resume 
writing, interviewing techniques, elevator pitches, and creative job searches. Two 
examples, involving outside speakers, follow: 

• The “Best Practices for Interviewing” presentation by the Southeast Regional 
Recruiter for Fastenal, Jason Bratcher, drew nearly 50 students. 

• Dan Erling, Vice President, Accountants One, Atlanta spoke to 70 students about 
“How to Network, Create Elevator Pitches, and Interview Your Way to Success.” 

 
Fostering career placement and networking opportunities 
With financial assistance from members of the Advisory Board, the college offered 
alumni/student networking events in Atlanta (fall) and Macon (spring). Turner 
Broadcasting hosted the fall event; Goodwill Industries hosted the spring event. 
Students and executives from the Macon event are pictured below. Both events featured 
a round-table discussion from members of the Advisory Board, on topics such as ways to 
differentiate yourself as a candidate during a job search. The luncheons enable students 
to network with alumni and allow alumni 
to reconnect with each other. These events 
provide practical networking experience for 
students, and are also a source of job leads. 
 
Career placement activities included: 

• Information sessions from 
employers for internships and full-
time employment, including Disney, 
Robins AFB, and GEICO. 
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• Careers in Focus Series presentations from faculty members in accounting, 
computer science, and information systems. 

 
• Major-specific career fairs (described later in this report) for both accounting and 

information systems. 
 

• Participation in the university’s career expos in the fall (October) and spring 
(March). 

 
Supporting faculty and staff development, and faculty scholarship 
This year the college funded seven summer research grants for faculty members. 
Applications are reviewed by the Faculty Development Committee, which makes a 
recommendation for the competitive awards. 
 
Increasing external funding and reallocating existing state funds 
The College of Business appreciates the gifts received this year from corporations, 
councils and foundations, Advisory Board members, alumni, faculty, staff, and other 
friends of Georgia College. 
 
Donations were received by the college, or paid directly to students, for the following 
scholarships: Mauldin and Jenkins, Windham  Brannon, GEICO, the Accounting 
Education Association, Georgia Society of CPAs, Beta Gamma Sigma, Debi Wilson, 
Bunting (gifts in memory of Mildred Bunting), Tony Tan, Jo Ann Jones, Harry Glover, 
and the Marketing scholarship. 
 
Grants to support College of Business programs included: the Center for an Educated 
Georgia, Black Youth & Business (from the Small Business Development Center, 
Georgia Council on Economic Education, and the BYIB Endowment), National Council 
on Economic Education, and the Georgia Council on Economic Education. 
 
The Multimedia Technology Center completed fourteen projects in FY 2009, generating 
revenues of approximately $12,000. The Center currently has twelve projects in 
progress, with an estimated contract value of $8,000. 
 
Non-state revenue sources for 2008-2009, and their percentage of the total for this 
category, are listed in the following table. 
 

Non-state Revenue Category % 
Georgia WebMBA® 40.2 
Grants 22.6 
Scholarships 16.5 
Other Income  - Multi-Media Center, Forums 9.1 
Heritage Fund 3.5 
Other Donations – Dean’s Discretionary Fund, faculty & staff contributions 3.2 
Advisory Board Member Donations 3.1 
Sponsorships – GEICO, BB&T 1.8 
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2006 – 2010 Strategic Plan: 
Assurance of Learning 

 

 
The College of Business assesses both undergraduate and graduate programs each year. 
A formal assessment report is published separately from this Annual Report. 
Assessment activities are directly linked to the college’s strategic plan. Thus, these 
annual assessments are one significant way to measure how well the college is 
accomplishing its strategic objectives. 
 
Undergraduate 
We assess core business knowledge with the nationally-normed ETS exam. Students 
performed above the national average on seven of nine discipline-specific assessment 
indicators in the fall and nine of nine indicators in the spring. The college initiated a 
change in the information systems (IS) course sequence for Fall 2009 as a result of these 
ETS assessments. This sequence modification brings the college’s IS offerings in 
alignment with the management-specific knowledge and skill areas of AACSB Standard 
15 relating to the organizational impact of information technology. 
 
In students’ internship reports, they are accurately identifying ethical issues and taking 
appropriate actions for those situations. Following a careful review by the 
Undergraduate Admissions, Curriculum, and Standards Committee the faculty changed 
the prerequisites on the core ethics course to sophomore standing in order to provide 
students exposure to key ethics concepts prior to entry into courses within each major. 
 
Student professional development is an essential element of external engagement. As 
described earlier in this report, business students have numerous opportunities for 
professional development and networking through interactions with Advisory Board 
members, meetings with alumni, and workshops provided by the university and the 
college. This spring the college modified the format for mock interviews between 
students and Advisory Board members based on a review of interviewer comments. 
 
Another characteristic of external engagement is applied projects. Students in the 
College of Business were actively involved in applied projects by working directly with 
various educational, commercial (for profit), government, and service organizations in 
central Georgia. 
 
Undergraduates develop communication skills in the classroom through written and 
oral presentations. They make in-class oral presentations in courses specific to each 
major. In addition, presentations are required across the core during the sophomore, 
junior, and senior year in courses such as information systems, marketing, business 
communications, ethics, and strategic management. Written projects also appear in 
each major as well as across core courses, including accounting, business law, ethics, 
information systems, marketing, business communications, and strategic management. 
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Graduate 
Advanced business knowledge is a measure of student competence in field. MBA 
students take a nationally-normed exam, the ETS exam; scores are reported for 
knowledge of marketing, management, finance, accounting, and strategy. MBA students 
exceeded the scores of the norming group on five of five measures in the fall, and four of 
five in the spring term. 
 
Competence includes group interaction and communication skills. MBA students made 
oral presentations in five of ten core courses. In addition, they created written reports in 
seven of those ten core courses. 
 
MBA students completed applied projects in the following core courses: marketing 
theory, statistics, and operations management. 
 
The Graduate Curriculum, Admissions, and Standards Committee spent considerable 
time discussing the use of exams to determine competency for the foundation courses 
for the MBA. As a result of these discussions the faculty in the college developed and 
approved foundation course modules that were used for the first time during the Spring 
2009. 
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2006 – 2010 Strategic Plan: 
Faculty Sufficiency 

 

 
One significant outcome of faculty development activities, and investment in faculty 
scholarship, is the overall quality or sufficiency of the college’s faculty members. In 
support of faculty scholarship the college awarded three summer research grants in 
2008; for the Summer 2009 seven grants were awarded. Each grant is worth $7,000 
plus benefits. The tables below summarize faculty qualifications. The college’s 
academically qualified faculty members have terminal degrees, while our professionally 
qualified faculty members bring years of industry experience into the classroom.  
 

Academically and Professionally-qualified Faculty 
FY: 2005 2006 2007 2008 2009 

Number of full-time (FT) faculty 40 41 43 44 43 
% FT Faculty w/terminal degree 95 93 98 100 98 
% FT Faculty who are AQ or PQ 88 88 95 100 100 
% FT Participating Faculty 84 85 98 98 100 

* Data reported in the 2009 AACSB Business School Questionnaire 
 
Intellectual activity is an important way for a faculty member to stay current in his/her 
field and thus remain academically qualified. For intellectual contributions with a 
publication date of 2008 through April 2009 (when faculty reports were filed), 40 
tenure-track faculty members and three lecturers produced 67 peer-reviewed journal 
(PRJ) articles and 37 refereed proceedings, book chapters, or other intellectual 
contributions (OIC). The refereed proceedings often represent attendance and a 
presentation at a professional meeting, an important component of ongoing faculty 
professional development. A significant cross section of the 40 tenure-track faculty 
members produced intellectual contributions. Thirty-three (82.5%) produced a PRJ or 
OIC; 28 (70%) produced one or more PRJ’s. 
 

Calculations Relative to Deployment of Qualified Faculty 
2008-2009 Cohort - Summary by Discipline 

TOTAL COLLEGE 
 (FY 2009) AQ PQ Other 

AQ/ 
(AQ+PQ+
O) >= 50% 

(AQ+PQ)/ 
(AQ+PQ+

O) >=  
90% 

ACCOUNTING & LEGAL 6.00 1.50 0.38 76.19% 95.24% 
ECONOMICS & FINANCE 8.00 1.00 0.75 82.05% 92.31% 
INFORMATION SYSTEMS & BCOM 11.00 2.00 0.00 84.62% 100.00% 
MANAGEMENT 8.58 2.00 0.25 79.23% 97.69% 
MARKETING 5.00 0.50 0.00 90.91% 100.00% 

TOTAL 38.58 7.00 1.38 82.17% 97.07% 
Percentage: 82.2 15.4 2.9   
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Academic Program Updates: 
Undergraduate Programs 

 

 
Undergraduate programs represented 89% of the credit hours generated by the college 
during FY 2009. See the Credit Hour Summary, Enrollments, and Degrees Conferred in 
the Appendices. 
 
Accounting 
During the 2008-2009 academic year, the BBA program graduated a record number of 
students – 47 in FY 2009 as compared to 20 in FY 2008. The six faculty members 
published ten peer-reviewed journal articles and made nine presentations at academic 
conferences, including two papers co-authored with students. 
 
Undergraduate students receiving scholarships included Lisa Redford (Mauldin Jenkins 
and GCSPA Middle Georgia Chapter) and Jingran Zhao (GSCPA Academic Excellence 
Award). 
 
Based on a survey of graduating seniors, approximately 70 percent of accounting 
students plan to attend graduate school, including 50 percent who plan to stay at 
Georgia College for the Master of Accountancy program. Three graduating seniors have 
indicated that they plan to pursue a Ph.D. in accounting. Of the students not going on to 
graduate school, almost 80 percent had secured jobs prior to graduation and another 
twelve percent reported being in the interview phase of the job search. 
 
The annual Accounting Career Fair was held in the Magnolia Ballroom (September). It 
was sponsored by the Lambda Phi Chapter of Beta Alpha Psi Accounting Honor Society. 
The career fair attracted a record number of students and accounting organizations. 
Fifteen Georgia College alumni attended the fair, representing CPA firms from Atlanta 
and Middle Georgia. 
 
Ken Neil of Clifton, Lipford, Parker, Hardison LLP of Macon spoke to Beta Alpha Psi, 
the accounting honor society (April) on "Fraud Risk in a Struggling Economy." He also 
spoke to students about career opportunities in forensic accounting.  
 
Teresa Treadwell, CPA, partner at 
Nichols, Cauley & Associates, LLC at 
Lake Oconee (pictured, right, with 
students) met with Beta Alpha Psi 
(November). She spoke about her 
experiences as a CPA and some of the 
issues to consider when preparing tax 
returns for clients.  
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Management 
The department’s seven tenure-track faculty members covered a number of courses for 
both the BBA and MBA programs. In addition, they delivered courses for the Georgia 
WebMBA® program. Those seven faculty members produced twenty peer-reviewed 
journal articles this past year. 
 
Budget figures for the department were as follows:  Faculty Development, $8,399; 
Operating Funds, $18,811; Travel, $7,818; Total: $35,028. The department has 
graduated approximately 82 students per year for the past five years (see Appendix III); 
it has averaged just fewer than 300 majors per year during that same time period.  
Credit hour production has increased steadily for the past three years, from 2,623 in FY 
2007 to 2,967 in FY 2009. 
 
The Department manages the Disney program with Dr. Jan Flynn as director. This past 
year the program had eight participants in the fall and sixteen in the spring, generating 
a total of 165 credit hours for the college. 
 
Tourism and economic development leaders visited Dr. Flynn's Travel & Tourism 
Management Class to discuss efforts to promote tourism in Milledgeville and the 
Historic Heartland area of Georgia. 
They discussed the impact of 
tourism on the local economy. 
Participants (pictured, right) were 
Nathalie Goodrich - Milledgeville 
MainStreet, Jane Sowell – 
Convention and Visitors Bureau, 
and Angie Gheesling - Development 
Authority. 
 
 

Jane Sowell, Executive Director of the Milledgeville-Baldwin 
County Convention and Visitor's Bureau, discussed the 
business of CVB's and their place in the hospitality industry in 
Dr. Flynn's Introduction to Hospitality Management class. She 
introduced students to the work of the CVB and to the 
economic impact of visitors to the Milledgeville/Baldwin 
County area. Dr. Flynn's students have worked with the CVB on 
several field-based projects. Jane Sowell and Dr. Flynn are 
pictured, left, with two students. 
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Marketing 
Demand for the Marketing major remains high. Marketing faculty members were 
extremely engaged with outside clients in significant consulting projects that involve 
marketing students; the Warner Robins’ branding project is one example. Faculty 
members have initiated a two-year program to internationalize the Marketing major. 

 
International Sponsorship executives from 
Coca-Cola, Amber Steele and Francesca Aguilar 
(pictured, left), met with Dr. Schwartz's Sports 
Marketing class (March). Ms. Steele is the 
Director, and Ms. Aguilar is the Manager, of 
Coke's international marketing for the FIFA 
World Cup, the Olympics, and NBA 
sponsorships in all countries outside the U.S. 
They described the benefits of Coca-Cola's 
international sports sponsorships and 
explained how Coke plans and executes 

marketing strategies to achieve its sales and product image goals. They discussed several 
successful campaigns, including the 2008 Olympics and the 2006 World Cup.   
 
Over 60 students attended the Marketing and Advertising Club’s annual Faculty 
Forum. Students and faculty had an hour long question and answer session that covered 
topics relating to a major in Marketing. Faculty members Amit Poddar, Cynthia Cano, 
Joe Schwartz, and Department Chair 
Gerald Adkins answered the students’ 
questions and gave their insights into 
how students could better position 
themselves with potential employers, 
prepare for interviews, improve their 
resumes, as well as discussing topics 
such as the value of internships and the 
benefits of advanced degrees in the 
changing business environment.  
  
The Marketing and Advertising Club went to Turner Field for an American Marketing 
Association Atlanta Collegiate event (September).  Derek Schiller, Executive Vice 
President for Sales and Marketing for the Atlanta Braves, spoke about his career in 
Sports Marketing and how current students might break into the field.  The group also 
learned about the Braves’ internship program. 
 
Management Information Systems 
The student chapter of the Association of Information Technology Professionals (AITP) 
hosted its third annual computer spring cleaning. Students pre-sold tickets. Volunteers 
physically cleaned the computers and removed spyware and viruses. They also installed 
up-to-date spyware and virus protection and updated the operating system. This 
fundraiser for AITP is a service to the campus and community. 
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Students in the information system’s senior capstone course completed a service project 
at a local K-12 school. The project involved the transfer of 40 surplus computers to a 
school that serves behaviorally challenged students from eight surrounding counties. 
Information systems majors determined that the operating system most beneficial to the 
school, and that would meet budget constraints, was the free, open-source operating 
system Ubuntu, which features learning games to improve reading, writing, and math 
skills. Georgia College students installed and tested the operating system, set up the 
computers at the school, and networked them by making custom network cables. 
 
Computer Science (BS) 
Program enrollment has increased somewhat over the past several years. Computer 
Science faculty members successfully revised the program content during the past year. 
In addition, they deliver an introductory computing course that is popular with students 
across the university. 
 
The ACM Students chapter hosted a distinguished speaker seminar by Maggie Dunham 
from Southern Methodist University (February), who spoke on "Adventures in Data 
Mining." She discussed data mining applications, including bioinformatics, marketing, 
homeland security, vision mining, and law enforcement. There were 85 students and 
seven faculty members at the mid-day seminar. 
 
Economics (BS and BA) 
This year the program added an international concentration to its economics majors. 
Faculty published 7 papers and presented 10 papers at meetings. The number of majors 
in economics grew to 71 at the end of Spring 2009 semester compared to 47 one year 
ago. The department’s 0perating budget, including travel, was $25,106; faculty 
development spending was$7,443. 
 
The Center for Education Policy Research published a major policy study conducted by 
Dr. Chris Clark on "Grade Inflation in the State of Georgia." See “Media Quotes” (later in 
this Annual Report) for a sampling of press recognition received by the study. 
 
The Center for Economic Education continues to provide service to teachers in the 
middle Georgia area and provides significant leadership in conducting research that 
demonstrates the benefit of economic education projects. The Center’s director, Dr. 
John Swinton, was invited to present research at the American Economic Association 
annual meeting. The Center assists the Black Youth and Business Program (described 
later in this report). 
 
The department received grants from the National Council on Economic Education 
($50,000 over two years), and Black Youth and Business grants from the Small Business 
Development Center and the Georgia Council on Economic Education ($9,000). 
 
Ryan Mickey, a 2008 Economics graduate of Georgia College, was recognized by an 
international economics honor society for his work, “The Impact of a Seller’s eBay 
Reputation on Price.” Omicron Delta Epsilon presented Mickey with the 2008 Frank 
Taussig Award, given annually to the undergraduate or recent economics graduate 
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submitting the best article. Georgia College Professor John Swinton submitted Mickey’s 
work for the award. According to Mickey’s research, eBay sellers received lower bids if 
previous buyers rated their purchases negatively. Mickey received a $1,000 prize. 
Georgia College's chapter of Omicron Delta Epsilon also will receive a $200 award in 
honor of the selection of Mickey's work.  
 
John Rawlins spoke to the Economics Club (January and February). He presented a 
four-part series on investing and advanced trading techniques. He is a former member 
of the Chicago Board of Trade and is a developer of software used to track movement of 
stock prices on various exchanges. 
 
Diversity of Student Body 
Both the University and the College are committed to creating a supportive and diverse 
learning environment that mirrors the professional arena in which our students will 
function. Programs such as Black Youth and Business, internationalization of the 
majors, and study abroad are examples of how the College emphasizes diversity and a 
global focus. The table below shows that the undergraduates in the College of Business 
closely match the diversity of the university’s student body as a whole. 
 

Ethnicity of Undergraduate Students – Georgia College 
By College & Department of Major - Fall 2008 & Spring 2009 

         
  Number  American Multi-     

  Asian Black Hispanic Indian Racial Unknown White Total 

College of Business          

Accounting 9 12 3 0 2 3 137 166 

Economics & Finance 12 13 12 1 3 12 350 403 

Info. Technology & Marketing 11 31 16 1 8 18 383 468 

Management 6 20 6 0 1 7 269 309 

College Total 38 76 37 2 14 40 1139 1346 

           

College of Education 4 18 11 3 1 12 381 430 

College of Health Sciences 11 92 23 0 14 18 802 960 

College of Arts & Sciences 59 231 76 8 46 81 2695 3196 

(excludes 499 Undeclared)          

University Total 112 417 147 13 75 151 5017 5932 

           

  Percentage       

College of Business 2.8 5.6 2.7 0.1 1.0 3.0 84.6   

College of Education 0.9 4.2 2.6 0.7 0.2 2.8 88.6   

College of Health Sciences 1.1 9.6 2.4 0.0 1.5 1.9 83.5   

College of Arts & Sciences 1.8 7.2 2.4 0.3 1.4 2.5 84.3   

University Percentage 1.9 7.0 2.5 0.2 1.3 2.5 84.6   
 



2008-2009 College of Business Annual Report 
Georgia College & State University 

24

 

Academic Program Updates: 
Graduate Programs 

 

 
The college delivers graduate programs at the main campus in Milledgeville and in 
Macon and Warner Robins. These programs represented 11% of the credit hours 
generated by the college during FY 2009 (see Appendix I). 
 
Master of Business Administration 
In the fall faculty formed an ad hoc committee to examine ways to differentiate the full-
time MBA program. The committee proposed an MBA for non-business graduates. The 
proposed program will be 42 hours, cohort-based, and lock-step. Admission will be once 
a year during the summer. Students will take nine hours in the first summer, twelve 
hours in the fall and spring, and, during the second summer, three hours of 
international study and six hours of on-campus course work. Curriculum development 
is underway, with a proposed start date of Summer 2010. The committee will meet 
through the summer to finalize the curriculum, work with academic departments to 
modify courses, develop promotional plans and materials, and handle administrative 
details for the program revision. 
 
Master of Accountancy 
During the 2008-2009 academic year, the Master of Accountancy program graduated a 
record number of students – 24 in FY 2009 as compared to 19 in the prior year. 
 
Graduate student Jaclynn Smith was awarded the inaugural Windham Brannon 
Scholarship, which was made available through the Georgia Society of CPAs. Georgia 
College is one of only five schools selected to participate in the Windham Brannon 
Scholarship Program. Other scholarship recipients included graduate students Kh 
Ahmed (GCSPA Middle Georgia Chapter) and Althea Mumelo (Georgia College 
Accounting Education Association). 
 
Master of Management Information Systems 
Dr. Dahanayake's MMIS 6298 graduate class completed a significant external project to 
support the Milledgeville Chamber of Commerce. The project identified best practices 
for chamber websites through surveys of both other chambers in the region and 
members of the local chamber. The project was funded by the Knight Foundation 
through Georgia College’s Digital Innovation Group. 
 
Georgia WebMBA® 
Georgia College participates with six other AACSB-accredited business schools in state 
to deliver the Georgia WebMBA®. Students enroll at, and receive an MBA degree from, 
Georgia College. The on-line only program is experiencing significant enrollment 
growth. It is the only Web-based offering for the College of Business and is a key source 
of external revenue. 
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Academic Program Updates: 
Personnel Changes 

 

 
In the Fall 2008 the college welcomed three new assistant professors. In Management, 
Dr. Juan Ling joined us after completing her Ph.D. at the University of Kentucky. In 
Economics, Dr. Sudeshna Pal came to us from the University of West Virginia where she 
finished her Ph.D. Dr. Leng Ling is teaching finance courses in the college; he is a 
graduate of Georgia State University. 
 
In the Fall 2009 the Management department will welcome Dr. Bob Duesing, who has 
just completed his Ph.D. at Oklahoma State University. 
 
Management faculty member Steve Payne retired in the Fall 2008 after a long career in 
the college. 
 
The dean’s administrative assistant, Valerie 
Lemmon, retired in March after nearly thirty years 
of service to Georgia College. Valerie and her 
husband, Robert (pictured, right), who is also 
retiring, are moving to Columbia County where they 
will restore a family-owned home. A reception for 
Valerie and Robert was held March 20 on the 
Atkinson Hall front porch. A search committee is in 
the process of identifying a replacement. Lurline 
West, in the dean’s office, is covering additional duties until a replacement is found. 
 
Associate Dean Dale Young served as Interim Dean during 2008-2009 and will remain 
as interim while the dean search continues. During the interim period the department 
chairs have accepted additional duties. Ken Farr, Economics, is supervising the 
personnel in the college’s Advising and Career Center. Mike Whitfield, Management, is 
handling graduate petitions and is supervising the graduate program director. Gerald 
Adkins, Information Technology & Marketing, is handling undergraduate petitions. 
Catherine Whelan, Accounting, will manage the room allocation and scheduling 
functions for the College. Tanya Goette will direct assessment activities and create the 
college’s annual assessment report. 
 
 



2008-2009 College of Business Annual Report 
Georgia College & State University 

26

 

College of Business 
Advisory Board 

 

 
The Advisory Board "…provide(s) advice, guidance, and support for the continuing 
development of high quality business programs at Georgia College & State University." 
Members are actively involved with issues that are critical to the college, including: 

• The professional development of business students 
• Advancement of the college through their financial support 
• Oversight of business programs by regular reviews of the college’s operations and 

progress updates on accomplishment of the strategic plan. 
 
In 2008-2009 Advisory Board members participated in both the Macon and Atlanta 
alumni/student networking events, conducted mock interviews with students, evaluated 
video versions of student elevator speeches, reviewed resumes, and served as classroom 
speakers for several different courses. 
 
Board members made donations to support student scholarships, recognition of faculty 
members, and to help fund the networking events. The donation of their time, and the 
monetary contributions, had a direct impact on the professional growth of our students. 
Board members also participated in the Executive Forums and provided feedback on the 
dean candidates. 
 
The students, faculty, and staff all benefit greatly from these Board contributions and 
very much appreciate the involvement of Board members in the life of the college. 
 
Leadership on the Board is provided by the following individuals: 
 

Chair 
Rick Cogdell 
Horton Component 
 

Development Committee Chair 
John Hoffner  
Jack in the Box, Inc. (Retired) 

Vice-Chair 
Larry Entrekin 
Craig Massee Realty 

Alumni Committee Chair 
Ed Walker (BS '79, MBA '97)  
BASF Catalysts LLC  
 

Past-Chair 
Rhonda Wood (BBA '84, MMIS '89)  
U.S. Office of Personnel Management 

Careers Committee Chair 
Angie C. Gheesling (BBA '90)  
Milledgeville-Baldwin County Development 
Authority 
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College of Business 
Advisory Board Membership - 2008-2009 

 
 
Mechel McKinley-Aiello 
Bright Ideas Group 
 

 
Jean Aycock 
Oconee Regional Health 
Systems, Inc. 
 

 
Keith Barlow (BBA '91)  
The Union Recorder 
 

George Barnes  
ACS, Inc. 
 

Hill Bentley 
Tri County EMC 
 

Lacey C. Bentley (MPA '91)  
Magnolia State Bank 

Keith Brooks (BBA '92)  
BASF Catalysts LLC 

Kenny Burgamy  
Atlantic Southern Bank 

Barry Chambers 
Chandy, Inc. 
 

Ray Crumbley (MBA '07)  
Sinclair Group 
 

Tom Cummings (BBA '87)  
Coca-Cola Company 

Paul Dean (MPA '83)  
Windstream Communications 

Merlin Fechner 
Vought Aircraft Industries 
 

Quay Fuller (BBA '80)  
RE/MAX Central Realty 
 

Allen Hodges 
Hodges Land & Timber Inc. 
 

John Hoffner 
Jack in the Box Inc. (Retired) 
 

Thomas S. Hogan, II 
Buckhead Financial 
 

Lynn Lavery (BS '79)  
Choice Group 
 

Robert E. Lee 
Prudential Financial (Retired) 
 

Russell Lipford (BBA '71)  
Clifton, Lipford, Hardison & 
Parker, LLC 
 

Mike Madison (BBA '06, MBA '07)  
Possible Now 
 

Rob Mitchell 
Linger Longer Communities & 
SE Land Co. 
 

Larry Moore 
AT&T 
 

Rob Morton 
Secure Health Plans of Georgia, 
LLC 
 

Tara Peters (BS '82)  
Milledgeville-Baldwin Chamber 
of Commerce 
 

Henry Pope (BBA '76)  
Exchange Bank 
 

Dudley Rowe 
Imerys (Retired) 
 

Karen Rowell (BBA '83)  
State Farm Insurance 
 

 Joyce Schafer 
Smith, Brown & Groover, Inc. 
 

Clay Shomaker (BBA '94, MBA 95) 
GEICO 
 

Jamie Simpson 
Simpson Insurance & Financial 
Services 
 

Dan Slagle (BBA '88)  
Cox Business Services 
 

Deborah B. Smith (BBA '93)  
Burgess Pigment Company 
 

Jane Sowell 
Milledgeville-Baldwin C&VB 
 

Tony Tan 
Arayoz, Inc. 
 

Rod Theus 
BB&T 
 

Getra Thomason (BBA '89)  
Chick-fil-A, Inc., Atlanta, Ga. 
 

Debbie Thompson 
Thompson Properties 

Andy Watson, Jr. 
Andy Watson Jr. & Associates, LLC 
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Special Programs: 
Forums, Black Youth and Business 

 

 
Forums 
Georgia College hosts two different speaker series as one means of community outreach. 
The forums are facilitated by College of Business personnel.  
 
Women’s Leadership Forum speakers in 2008-2009 were: 

• September - Willie Paulk, President, Dublin-Laurens County Chamber of 
Commerce 

• October - Terri L. Denison, District Director for the Georgia Office, U.S. Small 
Business Administration 

• November - Nancy A. Chandler, Chief Executive Officer, Georgia Center for Child 
Advocacy , Atlanta 

• January - Audrey Boone Tillman, Senior Vice President, Director of Corporate 
Services, Aflac, Inc., Columbus 

• February - Phyllis J. Holmen, Executive Director, Georgia Legal Services 
Program, Inc., Atlanta 

• March - Laura Mathis, Director of Public Administration, Middle Georgia 
Regional Development Center, Macon 

• April - Amelia Wilson, Chairman of the Board, The Peoples Bank, Eatonton, 
Trustee of the Georgia Trust for Historic Preservation 

 
Executives Forum Speakers this past year were: 

• Joseph A. Parker, President, Georgia Hospital Association, Marietta  
• Charles Tarbutton, 2008 Chair, Georgia Chamber of Commerce, Sandersville, 

Sandersville Railroad Company 
• Jack Shipkoski, CEO—South Atlantic Division, American Cancer Society, Atlanta 
• Joseph J. Brannen, President/CEO, Georgia Bankers Association, Atlanta 
• J. Neil Shorthouse, President, Communities in Schools of Georgia, Inc., Atlanta 

 
Black Youth and Business 
Each year since 1985 the College of Business has participated in the Black Youth and 
Business (BYB) program. This year’s program was supported by the Georgia College 
Office of Institutional Equity and Diversity. The goals of BYB are to increase minority 
participation in post-secondary education and in business ownership.  The residential 
program offers African-American high school students a week-long curriculum that 
emphasizes the fundamentals of business ownership through the creation of a business 
plan. The program is directed by John Swinton and funded in part by the Georgia 
Council on Economic Education.
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Awards and Recognition 
 

 

 
College of Business faculty and staff continue to earn recognition for their academic 
accomplishments and service activities. 
 
Appointments 
Ben Scafidi, Economics and Finance, was appointed by the state Board of Education to 
serve on a commission that can approve charter schools. 
 
John Swinton, Economics and Finance, was appointed by the Board of Trustees to serve 
on the Board of the Georgia Council on Economic Education. 
 
Jan Flynn, Management, served on a commission to review school board governance. 
 
Doreen Sams, Marketing, and Gerri McCord, Career Services, are serving on the 
Educational Affairs committee of the Warner Robins Area Chamber of Commerce. 
 
Lurline West, Director of Business Student and Community Services, was the college’s 
coordinator for the State Charitable Contributions Program. 
 
Awards 
Dr. Nicholas (Bo) A. Beadles, Management, was selected by 
business students for the Students’ Choice Award - the faculty 
member who has meant the most to them during their business 
studies at Georgia College. In the nomination one student said: 
"His teaching method forces students to step out of their 
boundaries and his lessons teach you values you will use outside 
of class and in the workplace." 
 
Faculty Appreciation Night Georgia College 
senior student athletes choose a professor who 
has been influential in their student careers. 
Several College of Business faculty members 
were recognized this year: 
Mandy Chandler, Softball - Dr. Joe Schwartz  
Brooks Robinson, Baseball - Dr. Douglas Goings  
Derek Johns, Baseball - Dr. Chuck Ryan  
Sherquita Bostick, Softball - Dr. Ben Scafidi  
Marjorie Ceppo, Tennis - Dr. Jan Flynn  
Gabby Acuna, Tennis - Dr. Sally Humphries  
Derek Hossbach, Cross Country - Dr. Lucky Narain  
Tiauna Brantley, Women's Basketball - Dr. Doug Goings  
Emily Bixler, Women's Basketball - Dr. Joe Schwartz 
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Recognition 
Mike Garrett (BBA, ' 76),  alumnus of the College of Business, was named Georgia 
Trend magazine's 2009 Most Respected Business Leader for his business success and 
his civic involvement. Garrett has headed Georgia Power, Southern Company's largest 
subsidiary, since 2004. He is the 2009 chairman of the Georgia Chamber of Commerce. 
He was Georgia College’s Executive of the Year in 2004 and currently serves on the 
university's Board of Trustees.  
 
Malcolm Burgess was named the thirteenth annual Executive of 
the Year. He is president and chairman of the board of Burgess 
Pigment Company, Macon, Georgia. He spoke to students and 
faculty and again during an awards luncheon to members of the 
business community, Advisory Board, and university 
administration. He serves on the boards of BB&T, the Community 
Foundation of Central Georgia, and the Georgia College 
Foundation. 
 
The Georgia College Alumni Association has named two College of Business graduates 
as new board members: Devlin Cooper (BS – Economics, 2002) and Michael Jordan 
(MMIS, 2002).  Devlin is a member of the State Bar of Georgia and is an associate at Sell 
& Melton, L.L.P. in Macon. Jordan obtained his Georgia CPA license in 2004 and works 
as an analyst for IKON Office Solutions in Macon. 
 
Community Service 
Faculty and staff in the College of Business actively participate in community service, 
through involvement in organizations such as: 

• Rotary and Kiwanis 
• Advisory Boards for various Chambers of Commerce 
• American Cancer Society, United Way, Habitat for Humanity, the Boys and Girls 

Clubs, Baldwin 20/20, River of Life, and Hands On Milledgeville 
• Statewide commissions such as the Georgia Council for Economic Education, the 

Charter Schools Commission, and the School Board Excellence Commission 
• Boards for schools such as John Milledge Academy, Montessori of Macon, and 

the Baldwin High School Career and Technical Advisory Board 
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Media Quotes 
 

 

 
Economics faculty member J.J. Arias was interviewed for a WMAZ news story 
(December) on challenges faced by banks during the economic downturn. 
 

“Georgia College and State University economist J.J. Arias says that (a bank’s) 
track record should include no severe losses of equity, a solid system of lending 
and a conservative portfolio of assets.” 

 
The Warner Robins branding project being conducted by Dee Sams and Cynthia Cano 
has received several mentions in the press, including the Macon Telegraph. 
 

“Ed Rodriguez, President and CEO of the Chamber said, ‘There are ongoing 
aspects of the project, including several research instruments involving the 
business community and individual residents of Bibb, Houston, and Peach 
Counties. These efforts will be followed by brand development, testing, focus 
groups, and more. If the work to-date is any indication of what is to come, then 
our region is going to have an exciting, compelling and energizing brand that will 
benefit Middle Georgia for decades to come.’” 

 
Ben Scafidi, Economics and Finance, published an editorial in the Macon Telegraph 
(February) concerning school vouchers. 
 

“...a careful read of the evidence shows that while limited choice and limited 
competition may have no benefits, more competition does lead to academic gains 
for all students.” 

 
Chris Clark, Economics and Finance, was quoted in several sources, including multiple 
articles in the Atlanta Journal-Constitution in February in regards to a recently 
published study of high school grading practices in Georgia. As quoted in the February 
10, 2009 U.S. News and World Report: 
 

“A recent study by a professor of economics found that some high schools in 
Georgia routinely hand out A's to students who can't pass a standardized ‘end of 
course’ test, suggesting that these students are not as well prepared for college as 
their transcripts might indicate. 
 
The results of the study are troubling for college officials, who say 1 in 10 
freshmen in the state take remedial classes. The study also triggered a debate 
about the pressure that parents and students exert on teachers to award high 
marks. In Georgia, high school students need at least a B average to be eligible for 
a state scholarship. Teachers say they don't want to jeopardize the chances of a 
hardworking student getting to go to college.” 
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Appendix I: 
FY 2009 Credit Hour Summary 

 

 
      Average Average 
 Number of  Total  Cr Hr Section 
  Seats Sections FTE* Cr Hrs  Per FTE Size 
         
Undergrad         
Summer '08 1,005.0 41.0 12.76 3,014.0   236.21 24.51 
Fall '08 4,194.0 119.3 37.53 12,428.0   331.15 35.16 
Spring '09 4,119.0 114.0 34.85 12,331.0   353.83 36.13 
Sub: 9,318.0 274.3   27,773.0   326.20 33.97 
         
Graduate         
Summer '08 267.0 13.0 4.15 801.0   193.01 20.54 
Fall '08 435.0 21.0 6.72 1,305.0   194.20 20.71 
Spring '09 470.0 21.0 6.73 1,410.0   209.51 22.38 
Sub: 1,172.0 55.0   3,516.0   199.77 21.31 
         
FY '09Total: 10,490.0 329.3   31,289.0   304.55 31.86 
         
Percentage         
Undergrad 88.8 83.3 82.87 88.8     
Graduate 11.2 16.7 17.13 11.2     
         
FY '09Total: 10,490.0 329.3   31,289.0   304.55 31.86 
FY '08Total: 10,363.0 333.3   30,660.0   294.38 31.09 

 
* FTE: full-time equivalent 
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Appendix II: 
Enrollment Data 

 

 
Enrollment by Program – Fall Term 

 
FY: 2005 2006 2007 2008 2009 

BBA - Major in       
Accounting 116 109 134 148 157 

General Business 239 208 215 262 253 
Information Systems 69 67 62 59 62 

Management 314 301 299 324 292 
Marketing 239 251 297 304 301 

Int'l Bus. (deactivated)  54 63 31 17 
Deactivated Majors   17 8 0 

Business Undecided     48 
BBA Total 977 990 1087 1136 1130 

        
BS Computer Science 55 31 40 39 57 

BA Economics 7 10 13 18 21 
BS Economics 31 26 34 38 50 

        
Graduate       

MBA 128 122 116 121 154 
MAcc 35 29 17 26 31 

MIS 37 24 15 13 15 
WebMBA  5 6 19 25 

 Enrichment   3 5 10 
Graduate Total 200 180 157 184 235 

        
Total - All Programs 1270 1237 1331 1415 1493 
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Appendix III: 
Degrees Conferred 

 

 
Degrees Conferred by Program – Summer, Fall, and Spring 

 
FY: 2005 2006 2007 2008 2009 

BBA - Major in       
Accounting 10 17 19 20 47 

General Business 24 30 26 30 27 
Information Systems 31 21 16 20 8 

Management 88 85 64 84 85 
Marketing 32 32 43 73 82 

Int'l Bus. (deactivated) 3 8 8 14 5 
Deactivated Majors 0 2 5 3 0 

BBA Total 188 195 181 244 254 
        

BS Computer Science 11 8 6 8 8 
BA Economics   1 2 0 
BS Economics 10 12 6 11 6 

        
Graduate       

MBA 37 46 44 38 38 
MAcc 13 15 10 19 24 

MIS 19 14 11 17 6 
WebMBA 3 0 2 4 8 

Graduate Total 72 75 67 78 76 
        

Total - All Programs 281 290 261 343 344 
 
 


